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WHY DIRECT MAIL?

Look inside for
all the reasons why
you should be mailing.

You need to advertise,
That much you know.

But how should those
precious marketing dollars be spent?
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¥ The Indona Canter on FHIunirmfr,rfuund direct mail to be iha
rcsf effective madium. The shody found:

Intermet P& effective

Emnal 10 affective

Telephone 2™ effecive

Direci dal S0 effective

¥ & Yerlis Direct Marketing Sardces survey found 4% of adulis ist
direct mail as the most frequent form of sclicitation from those

crganizalions to which they confibute.

¥ Another Verlic survey found that 31'% of corsumers prefer diract
rmaill over telermarketing, emnal, and other forms of marketing.

¥ Postmmasier Johm E. Potter: Maill wolume i sfill o the rise and “ihe
imcreass in mail volume demonstrates that Amedcan busnessas
recognize that hord copy mall works and has a brighf future.”

¥ Ralative to other counfias, the WA has the lowesl postoge naotes
and the best postal delvery service.

No other medium can do
for you what direct mail
can do.

DIRECT MAIL IS PERSONALIZED

We all ke fo s2e our name in print. Personalization is
the greatest marketing technology to come along.
With personalization, yvou can customize each mall
plece with any kind of personal infarmation,
targeted offers, purchase histary, etc., making each
plece look as if It was prinfed specifically for each

pErsan.

The battom line In any advertising 18 the more
attentive you are fo the interests of the custormer,
the more likely 1t is that your message will be
remembered and acted upon.

This kind of personal attention is just not possible with
other marketing media such as magazne,
newspaper, television, and radio.

DIRECT MAIL IS TARGETED

Targeted means getting a specific message to o
specific group of people for wham the message (s

intended.

Other media are shotgun-approach marketing that
land a relatively small number of responses. With
magazines, newspaper, television, radio, and
internet, you pay for more advertising and get fewer
responses.

CClI & Direct Mail...A Perfect Match

ALL UNDER ONE ROOF

Direct marketing can be a complex process requirng
caordination among many vendaors., You'll need a
pariner, ike CCl, that understands the intricacies of
the marketing process from project conception to
delivery.

Design
It just makes sense to have Direct Mall Specialists help
you design your direct maill campalgn. In 32 years,
wea've seen most of the mistakes that
designers and prinfers make. A poorly
designed plece will drastically effect
your printing and postage costs, as
well as response.

MNeed help getting started? We will
help vou decide what 1o mall, how
Frecary to mail, and wham to farget.
Our Creative Team can help you
design a pleces to maximize response
w hille minimizing cost.

Printing
speedy Envelope, our in-house printing division, offers

fullservice offset printing for small or large, quick print,
and fast-turn jolbs.

We help with every stage of your project from design,
set up, delivery and distribution.

Mailing
Qur maiiing equipment offers all the services you

will need to complete your mailings on time,
every time, whether it's 500 or 5 millon pleces
Computerized lettershop scheduling assures
constant monitoring of each phase of your
malling fram entry into the lettershop to post

office delivery.

CClI's fully-staffed lettershop s al yvour service
24 hours per day. Skilled employvess and
advanced lettershop equipment
guarantee the higheast quality, most
cast efficient lettershop services
cvallable.

Fulfilment
You may need packaging and
shipping for your special marketing
project or to fuffil orders placed by your

customers.

PERSONAL ATTENTION

The support of the entire company and the
convenience of only one contact paint.

Al CCl, you get a personal Account Manager
working on your behalf, the one contact with all
the answers and information yvou need. You'll
talk to the same person everylime and not an
automated phone system.



